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“\/ictory smiles upon those who
anticipate the changes in the character
of war...

...NOT upon those who wait until after
those changes have occurred.”

--Ailr Marshal Giulio Douhet
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olence to constrain the enemy to
sh our will”

)O victories In battles is not the acme of
0 subdue the enemy without fighting is
of skill.”
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IS the hostile use of global
0 shape another society’s will by
s view of reality.”

Chuck de Caro, 1991
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Osama bin Ladin:

“It Is obvious that the media war in this
century Is one of the strongest methods; In
fact, its ratio may reach 90% of the total
preparation for the battles.”

-Letter from Osama bin Laden to
Mullah Omar - 2003
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ransfers information (to video
through the perception of images
rather than hard fact”
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ditorial Stance
om Access Coverage
Capricious Override
-Media Amplifier
-Warped Mirroring
- Feeding Frenzy
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The U.S. military must be able to operate in a
transparent environment, because any TV
uplink means instantaneous global
coverage. Therefore EVERY military
operation automatically becomes a MIL-
POL operation.
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rovides emerging powers with
low cost, extremely high quality,
ntelligence on most U.S.

nt operations.
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"
re already projecting

R against the United States by
ents to affect the U.S. body
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makes the concept of strategic,
|, and tactical obsolete.

hy are we still organized in a
¢ fashion?
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) iS not to put a new idea in the
d, but to put the old one out.”

-Sir Basil Liddell-Hart
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e war the way they make money.”
- Alvin Toffler, War\ and Antiwar

ow how UBL made money, you
2 bastard!”

Chuck de Caro, Killing Al Q’aida
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o Beggaring the opposition by exploiting the
weaknesses of networked operations

o Overwhelming the marketing effort with
rolling, unending sets of “information

tsunamis”
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HE STRATEGW_\
BL’sS media and telecor\nmunications

)FTWAR cartography
Jeodemographics in each region, test

ing
formation Tsunamis
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formation Warfare Plan with

ncts rather than current,
netic plan with IW adjuncts
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nd the stakes are high...just

0 words —
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